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Overview of Smart Campaigns

CTR (Click-Through Rate):

Quick and Easy Recycling CTR = 5 / 16 x 

100 = 31.25%

Simple Recycling CTR = 2 / 10 x 100 = 20%



Smart Campaign Keywords, Ads, and Targeted Persona

Quick And Easy Recycling:

The persona targeted 

for Smart Campaign 

“Quick and Easy 

Recycling” is Gen Xer 

Carol. Targeted 

Services are Recycle 

Ann Arbor’s A-Z 

Recycling Guide and 

Drop-off Station.



Smart Campaign Keywords, Ads, and Targeted Persona

Simple Recycling:

The persona 

targeted for Smart 

Campaign “Simple 

Recycling” is 

Millennial Lewis. 

Targeted Service is 

Recycle Ann Arbor’s 

Drop-off Station.



Landing Pages and URLs

Quick and Easy Recycling

Simple Recycling



Quick and Easy Recycling:

Google Analytics performance outcome



Simple Recycling:

Google Analytics Performance Outcome



Ad Improvements & Landing Page Recommendations

Ad Improvement:

• Keyword Optimization - Our team 

adjusted/omitted keywords based on user 

reaction to Smart Campaigns

• Improved Ad Copy - Our team adjusted ad 

copy language that emphasized simplicity 

and environmental impact to users (i.e., 

“Recycling Made Simple” to “Simple 

Recycling”)

• Improved Target Audience Segmentation - 

Our team narrowed our focus to 

specifically targeting the Millennial and 

Gen X markets

• Altered Geographic Targeting - Our team 

altered our geographic targeting to help 

focus our advertising efforts in areas 

where Recycle Ann Arbor’s services are 

available (i.e., from surrounding Ann Arbor 

counties to a clear 40-mile radius of Ann 

Arbor) 

Landing Page Changes

Over the course of this project, landing page 

adjustments were made to gain more engagement 

from our targeted markets. Below are screenshots 

of the previous landing pages for the Smart 

Campaigns:

Simple Recycling :       Quick and Easy

            Recycling : 

The new landing pages for our Smart Campaigns are referenced on slide 5 of this presentation. 

These updates were made through observation of our campaigns, discussion with our NPO 

contact Erica Bertram, and group decisions about where Millennial or Gen X users would ideally 

seek online information regarding Recycle Ann Arbor’s services offered.



Feedback From NPO Contact

• The keywords used for both Smart Campaigns were good and should continue to be 

used however a suggestion was made to use the keyword generator “Google 

Keywords” in Google Analytics.

• The personas created and used for Smart Campaigns were excellent for markets 

targeted: Millennials and Gen X.

• Suggestion made to switch the landing pages to better reach target markets: 

• Changed “Quick And Easy” smart campaign from 

www.recycleannarbor.org/services-guide/recycling to 

www.recycleannarbor.org.      

• Changed “Simple Recycling” from www.recycleannarbor.org/services-

guide/recycling to www.recycleannarbor.org/divisions/drop-off-station

• Suggestion made for “Quick and Easy Recycling” Smart Campaign to focus on 

electronics recycling vs battery recycling. This change targets the Millennial and Gen 

X target markets as they are more apt to be updating their electronic devices more 

frequently and the Boomer generation is more prone to recycling batteries.

• Our work for the semester was very appreciated and Recycle Ann Arbor will most 

likely move forward with some of our recommendations.

http://www.recycleannarbor.org/services-guide/recycling
http://www.recycleannarbor.org/
http://www.recycleannarbor.org/services-guide/recycling
http://www.recycleannarbor.org/services-guide/recycling
http://www.recycleannarbor.org/divisions/drop-off-station
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